CHAPTER 1

World Upside Down:
The Iconography of a

European Broadsheet Type

DAVID KUNZLE

With its themes remaining unchanged over centuries, its
frequent reuse of the same old woodblock over generations,
its disregard for changes in styles of art or in currents of
thinking, and a clientele presumed to be essentially rural,
“popular 1magery” presents an essentially static, conserva-
tive, archaic, or socially neutral view of the world. Its appar-
ent denial of historical space, together with its international
character and the primitiveness of its workmanship, have en-
deared it to the twentieth century, which sees in it a wel-
come alternative to, and respite from, a tradition in “high
art” that seems narrowly bound to particular times, locales,
and naturalistic modes of representation. But there are levels
of popular imagery which, as the phenomenon generally
engages wider scholarly attention, may well prove richer,
more elusive, and more contradictory than the romanticized
overview normally allows.

The broadsheet theme of the World Upside Down (WUD)
is one that stands apart, not only for a longevity and geo-
graphical distribution exceptional even in a phenomenon
marked by such characteristics, but also for the image it con-
jures up of a world the very opposite of static: one capable of
total reversal in all its components. Unlike most themes of
popular imagery, WUD lent itself historically to a variety of








































































































































































